INDEX 1988 


This annual index includes the major articles (not 


ARCHITECTURE/INTERIORS 
oe Revival Provides Opportunities for 


: A Slice of the Multi- 

Billion Dollar Interior Design Pie, Brent 
Brown—Jun, p.1 

Optimism About Collaboration: Report From the 
AIA Convention, William Keyser—Oct, p.26 

Why Contemporary Crafts Rise to the Occasion 
in Interior Design, Ron Isaacson & Deborah 
Farber-Iisaacson—Oct/Interiors, p.6 

A Historical Perspective on the Use of Crafts in 
Architecture, Denise Wilson—Oct/Interiors, p.7 

The Art Professionals: Who Are They?, Brenda 
Bradick-Harris and John Fields—Oct/interiors, 
p.10 

Craft Artists Coming of Age in the Business World, 
Ellen Schiffman—Oct/Interiors, p.12 


Who Does What in the Commission Dance?, 
Deborah Farber-lsaacson—p.15 
Art & Architecture: American Craft Museum 
Spotlights Architecutral Art, Betty Vera—Oct/ 
Interiors, p.16 
The Sky’s the Limit When Designers Aim for Arts 
and Crafts, Kelly Rossman—Oct/Interiors, p.18 
Consultants Can Be Invaluable Resources in 


= Toronto Summit, Susan Eckenwalder—Nov, 


edamame With Architects Demands Team- 
work, Duff Kliewer—Dec, p.24 


BUSINESS MANAGEMENT 


Cash Conversion Period is a Concept That Can 
Lead to Better Cash Flow, Bryan e Milling— 


Good Business Practices!, Sylvia Campbell- 
Landman—Mar, p.5 

Five Steps to Effective Time Management, Lin 
Grensing—May, p.11 

Some Helpful Hints to Overcome Frustrations of 
Pricing Craft Work, Betsy Stewartson—Jun, p.7 

How to Get Higher Prices for Everything You 
Market—Including Yourself, Barbara Brabec— 
Jul, p.22 

How to Build a Crafts Business Through Careful 
Research and Strategic Planning, Judy Mehl— 
Jul, p.23 

Tips on Fighting the Paperwork Shuffle, Larry 
Yoffy—Oct, p.15 

Make Recordkeeping Systems User-Friendly, 
Philis Alvic—Nov, p.22 


COMPUTERS 


RIT’s Art Faculty Uses Computer for Metalwork, 
Glaze Calculations, Deborah Dallinger—Feb, 


p.23 
Computer Helps Textile Artist Weave Patterns 
From the Past, David G. Gordon—Jul, p.10 


EDUCATION 


Survey Dispels the Myth That Most Makers Are 
Skilled but Uneducated, Dr. Geraldine 
Velasquez—Jan, p.5 

Historic Berea College Crafts Program Hits New 
Highs After Nearly a Century, Garry Barker— 


on Surface Design Skills, Stephen Blumrich— 
, p.i8 
—s Craftsmanship Promotes the Art of 
Business in Wisconsin, Joanne Flemming— 
Jul, p.11 
Ontario Survey Finds Craft Education Lacking, 
Offers Variety of Soiutions, Ontario Crafts 
Council—Jul, p.19 
ry Symposium Considers Conflict Between 
“Commercial” and ‘Personal’, Sharon 
Marcus—Sep, p.19 
Breaking Down Barriers Helps Developmentally 
Disabled Adults Become Productive Weavers, 


California, Karen Greene—Oct, p.12 
Together, Paula Owen—Oct, p.25 


FINANCE 


Investment Choices for IRAs and Depend 
on Your Tolerance of Risk, Sally A. Livingston— 
Jan, p.19 

Financial Planning Takes More Than Gazing In- 
to a Crystal Ball, Sally Livingston—Mar, p.14 

First Step in Financial Planning: Find Out Where 
Your Money Went, Sally Livingston—Apr, p.5 

Wagering Wisely in the Credit Game: Trust and 
Ye Shall Receive, Ezra Speaks—Apr, p.12 

Determine the Creditworthiness of Commercial 
Accounts, Ezra Speaks—May, p.22 

Approach Stock Market With Caution, and Plan 
for Long-Term Investments, Sally Livingston— 
Jul, p.14 

Beware of Debt Monster: It Eats You Alive, Sally 
A. Livingston—Oct, p.1 

How to Build Better Barriers Against Financial 
Stress, Bryan Milling—Nov, p.23 

Employee Benefits Not for Large Corporations 
Alone, Sally Livingston—Dec, p.6 


HEALTH/SAFETY 


Stop Treating Your Body Like a Machine, Gail 
Barazani—Jan, p.4 

Lung Tests Help If You Work With Dusts, Fumes, 
Gail Barazani—Feb, p.4 

More on CTS and Its Consequences, Gail 
Barazani—Mar, p.4 

Where You Live Can Poison You, Gail Barazani— 


Apr, p4 
Take Care Not to Inhale Fine Silica Dust, Gail 
Barazani—May, p.4 
Be Careful With Hazardous Materials, Gail 
Barazani—Jun, p.4 


Gail Barazani—Jul, p.4 

A Safe Workplace Reduces Worker’s Comp Costs, 

Jay Herzmark—Jul, p.49 

Is Your Work Environment a Hazard?, Gail 
Barazani p.4 

OSHA Regulations oe Your “Right to Know”, 
Gail Barazani—Oct, p- 

What Are the Health fick of Living or Working 
in a Loft?, Monona Rossol—Oct, p.13 

Hazardous Wastes and How to Dump Them, Gail 
Barazani—Nov, p.4 

Environmental Audits Should Be Required In the 
Sale of All Commercial Buildings, Gai! Bar- 
azani—Dec, p.4 


INSURANCE 


Craftspeople With Dependents or Partners 
Should Buy Life Insurance, Sally Livingston— 
Feb, p5 

Premiums Skyrocket Just as Craft Groups Over- 
come Insurance Hurdles, David G. Gordon— 
Mar, p.1 

Whole Life Insurance Saves the Day, Rounds Out 
Financial Plan, Sally Livingston—May, p.13 

Health Insurance Companies Offer No Bargains, 
But It Pays to Shop Around, Sally Livingston— 
Jun, p.14 

Confused About Insurance? Consuttants Take 

Mystery Out of Choosing the Right Coverage, 

Joseph Arkin—Sep, p.21 


LAW 


Watch What You Ask a Prospective Employee; 
Some Questions Can Get You Into Legal Trou- 
ble, Leonard DuBoff—Jan, p.17 

Get It in Writing: Every Public Art Contract Should 
Include Protection Clauses Galore, Leonard 
DuBoff—Feb, p.6 

An Ounce of Prevention Is the Key to Avoid 
Potholes of Consignment Selling, Leonard 
DuBoff—Mar, p.1 

Be Careful When You Sign Your Name, Leonard 
DuBoff—Apr, p.15 

Exclusivity Arrangements Can Be a Boon, 
Leonard DuBoff—May, p.1 

Puffery, Opinion—Watch Your Step So Ad Claims 
Don’t Cause Legal Trouble, Scott A. Milburn— 
Sep, p.6 . 

“Trade Dress'—Another Possibility for Craft Pro- 
tection, Leonard DuBoff—Oct, p.16 

Better to Sign Commission Contract Than to Put 
Out the Fire Afterwards, Barry and Diane 
Eigen—Nov, p.1, Dec, p. 21 

Indiana Artist Sues When Airport Reneges on a 
$23,000 Commission, Fritzi Steiner—Nov, p.1 

Take Your Case to the Feds If Your Bank Doesn't 
Deal a Straight Hand, Leonard DuBoff—Nov, 
p.21 

New Tax and Copyright Laws Still Tilt Against 
Craftspeople and Their Work, Leonard D. 
DuBoff—Dec, p.1 

Jeweler Finds Copyright Notice Is Cheaper Than 
Lawsuit, Denise Wilson—Dec, p.1 

Knock-Off Artists Will Get Their Due When Ar- 
tists Register Copyrights, Denise Wilson—Dec, 
p.11 


MARKETING/SALES 


Some U.S. Fiber Artists Endangered by New Ef- 
forts at Trade Protectionism, Yoichi Clark 
Shimatsu—Jan, p.1 
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—_ a Craftwork by Its Cover—Ten Steps to 
Successful Packaging, Jan Mayer—Jan, p.6 

Even as the National Craft Showroom Closes, a 
Final Survey Reveals Much About Craft 
— Problems, Norbert Nelson—Jan, 
p. 

Test Marketing Identifies Sales Potential Without 
Wasting Valuable Time and Money, Melvin D. 
Rowe—Mar, p.1 

Craftsman-Turned-Rep Finds Overseas Market 
ae for Quality U.S. Crafts, Patricia Wright— 

ar, p.1 

Craft Marketing Specialists Define Strategies for 
Success, Marianne Abel—Jun, p.12 

Closeup on What's Involved in a Marketing Con- 
sultation, Marianne Abel—Jun, p.12 

American Jewelers Set Out to Crack Japanese 
Market, David G. Gordon—Jun, p.18 


Model Home Showcases Crafts in North Carolina, 
Mary Ann Claud—Jul, p.13 

Create a Competitive Marketing ane by Finding 
Your Niche, Patti 

Craftspeople Put Decorator's Bech to Their 
Massachusetts Crafts Consortium, Carol 
June—Oct, p.6 

Some Thoughts on Selling Your Work Even If 
=e John C. Reiger— 

t, pd 

North Carolina Marketing Co-op Celebrates 20 
Years—Dec, p. 15 

New York Tapestry Group Gets Its Start Exhibiting 
In Alternative Spaces, Betty Vera—Dec, p.22 


MISCELLANEOUS 


Marketing and Economic Development Among 
Top Craft Priorities in Britain, Michael Scott— 
Jan, p.24 

British Crafts Cover Wide Range of Interests and 
Marketing Techniques, Michael Scott—Feb, 

20 


p. 

It’s a Rocky Road to the Big Time When You Live 
in a Far-Off Newfoundland Village, Maxine 
Cheater—Mar, p.13 

Craft Entrepreneurs Get Boost From Arkansas Co- 
Op Extension, Sharon Heidingsfelder—Mar, 
p.15 

Restoration and Repair: An Untapped Opportuni- 
ty to Diversify and Profit, James R. Walker— 
Apr, p.10 

Bay Area Hotline Helps Artists and Craftspeople 
With Live/Work Karen Greene—Apr, p.11 

Corning Crafts Project Offers Low-Cost Loans to 
Revive Town With Craftspeople, Rhonda L. 
Morton—Apr, p.24 

Andover Woos Craft Studios as Part of Economic 
Growth Plan for Rural Village, Stephen Walker 
and Frank Evangelisti—Apr, p.25 

Short on Cash? Barter Your Crafts for Goods and 
Services You Need, James Stout—Jun, p.20 

WCC Conference Takes Stock of Craft Trends in 
Contemporary Life, Lioyd Herman—Jul, p.1 

Southeast Meets Southwest at ACC Regional 
Conference in Alabama, Philis Alvic—Jul, p.21 

The Hand Workshop Celebrates 25 Years of Com- 
mitment to Crafts in Virginia, Michele Garstang 
—Sep, p.12 

Home is Where the Art Is at Boston’s Brickbot- 
tom, Denise Wilson—Nov, p.1 

How to Install a Crafts Exhibition Even If You’ve 
Never Done It Before, Ellen Cobb—Nov, p8 

Ontario Crafts Council Exhibit Takes A Look 
Behind the Commission Scene, Alan C. 
Elder—Nov, p.11 

Bright Lights Draw Attention, But Cause Art to 
Deteriorate, John M. Strite—Nov, p.13 

Living and Working in the Countryside Has Plea- 
sant Surprises City Folks Didn't Expect, Bob- 
bie Irwin—Dec, p.1 

What’s In a Name? Namely Pride and 
Credibility—Dec, p.17 

Crafts Fellowships Multiply Via Regional Awards, 
Kim Bradley—Dec, p.23 

Accent In British Crafts Is on Technique and Ex- 
ecution, Not Experimental Flash and Whimsy, 
Deborah Farber-lsaacso-—-Dec, p.26 


PERSPECTIVES 


Economist Predicts That Craftspeople Will Pros- 
per in Post-Modern Economy, Harry Hillman 
Chartrand—Jan, p.12 

Traditional Weaknesses of the Crafts Will Become 
Strengths of Post-Modern Economy, Harry 
Hillman Chartrand—Feb, p.10 

A Brave New World for Crafts, William Hunt—Mar, 
ps6 

Are Fewer Young People Entering the Craft 
World? Are Their Goals Changing? Betty 
Freudenheim—Apr, p.14 

Roadways to the Future in Craft Education, Arts 
and Economics, Gerry Williams—May, p.6 

A Long Struggle to Recognize Women as Potters 
and Artists, Barbara Godman—Jun, p39 

Reflections on the Scope and Purpose of 
Teaching Crafts, Fran Merritt—Jun, p.11 

Are We Witnessing a Metamorphosis of the Con- 
temporary Crafts Scene?, George Fry—Jul, p.6 

Without Manifesto: The High Art of Craft, Kenneth 
R. Trapp—Sep, p.14 

The Triumph of Craftsmanship, John Seymour— 
Oct, p.11 


Making Decisions by Consensus: See What WE 
Can Do, Paula Finck—May, p.3 

Artists Who Don’t Value Their Own Work Properly 
Will Never Make a Decent Buck, Chris 
Hoider—June, p.3 

Escalating Show Fees Will Squeeze Out Many of 
Us, Linda Mailly—Jul, p.3 

WCC Conference Traveled Rocky Road, Wound 
Up With Healthy New Directions, Sergio Lub— 
Sep, p3 

Making What Sells Versus Satisfying the Artist 
Within, Sylvia Campbell-Landman—Oct, p.3 

| Bossius: Packing It In, Doug Irish-Hosier—Nov, 

6 


p. 
Ohio Jewelers Find the Joy of Giving, Curtis 
Suzan Benzle—Dec, p8 


PHOTOGRAPHY 


Other Uses for Your Color Slides, Steve Meltzer— 
Jan, p.4 

Don’t Ruin Craft Photos With Poor Backgrounds, 
Steve '—Feb, p.4 

Some Further Notes on Juried Slides, Steve 
Meltzer—Mar, p.4 

Photographer’s Blues, Steve Meltzer—Apr, p.4 

Photography Equipment Costs Go Up, Steve 
Meltzer—May, p.4 

A Few Words on Summertime Shooting, Steve 
Meltzer—Jun, p.4 

Photograph Booths This Summer, 
Meltzer—Jul, p.4 

Test Your Knowledge of Photography, Steve 
Meltzer—Sep, p.4 

Going Outside to Shoot, Steve Meltzer—Oct, p.4 

How to Choose the Proper Film, Steve Meltzer— 
Nov, p.5, Dec, p.4 


Steve 


POINT OF VIEW 


A Professor Makes the Case for Teaching Art by 
Medium, Stephen Rolfe Powell—Jan, p.3 
Co-Location: An Answer to Show Proliferation, 
Wendy Rosen—Feb, p.3 

ACE Response to Rosen Proposal, Carol 
Sedestrom and Andrew Magdanz—Feb, p.3 

Why Do | Enjoy So Much Living With Crafts?, Rev. 
Alfred R. Shands—Mar, p.3 

Grants—!I No Longer Bother to Go After Them, 
Sandra Sobkowich Wiebe—Apr, p.3 


PROFESSIONALISM 


Giving Good Wholesale Service Means More 
Than Just Smiling, Geoffrey Mehi—Jan, p.1 
Winni.1g the War of Fragile Pots Vs. Brutal Ship- 
pers, Bennett Welsh—Feb, p.19 

How to Develop a Successful Approach to 
Galleries, Bettye and Michael DuPlantier-—Feb, 
p.1 

ing the ist Relationship: A View 

From the Gallery, Bettye and Michael 
DuPlantier—Mar, p8 

Studio Potters Face Growing Pains of Becoming 
a Production Pottery, Denise Wilson—Apr, p.6 

Canadian Weaver Designs Her Business to Meet 
Own Goals and Satisfy Customers, Paula 
Gustafson—Apr, p8 

Strong Design Sense and Equally Strong 
Marketing Strategies Pay Off for Determined 
Hawaii Pottery, John Scott—Apr, p.21 

Packing Costs: Should They Be Included In the 
Price or Added to the Invoice?, Ginny 
Anthony—May, p.1 


PROFILES 


19th-Century Church Houses Maryland Potter’s 
Home and Business, Nancy Smeltzer—Jan, 
p.13 

Two Weavers Reach Wider Audience by Design- 
ing for a Textile Company, Jacqueline 
Davidson—Feb, p.24 

Quality Work and Personal Contact Help Morgans 
Succeed ‘At the Back of Beyond’, Beth 
Powning—May, p.15 

Potter Takes Year’s Sabbatical After 22 Years of 
Hard Labor, Ragnar Naess—May, p.17 

Fourth Generation Leathersmith Finds His Niche 
in Making Equestrian Tack, Mary Ann Claud— 
Jun, p.21 

Washington Metaismith Prospers With Happy 
Blend of Art, Education and Business Savvy, 
Betty Fleming—Jun, p.24 

Deaf Artists Make Big Noise in Silent World, David 
G. Gordon—Jun, p.25 

Glass Artist ls Happiest When Dollars Don’t Get 
in the Way, Chris Peterson—Jul, p.12 

Nevells Aimed Straight for the Top When he Got 
into Wood, Irene Svete—Jul, p.26 

New York's Milon Townsend Rides the Fast Track 
in Glass World, Denise Wilson—Jul, p.27 

Direct Marketing to Architects and Builders Pays 
Off for Glass Artist, D. J. Ashworth—Sep, p5 

All Wrapped Up in the Basketmaking Business, 
Denise Wilson—Sep, p8 

Fabric Sculptor Creates Creatures Out of the 
Fabric of Life: Found Objects, David G. 
Gordon—Sep, p.16 

Savoy Carves Out Commercial Following With Ar- 
chitect and Interior Designers, Jeff Fennesy— 
Oct, p.27 





Adele Faulkner: This Designer's Name Is 


Infuses Crafts Into En- 

wonment, Sandra McKenzie—Oct/interiors, 
P. 

Kraus Sikes: The Ultimate Matchmaker, Jo Anne 
Schiesinger—Oct/interiors, p.40 

La Jolla Potters Build Successful Business on 
Credo of Quality, Trust, and Customer Service, 
irene LeBow—Nov, p.12 


Craftswoman Designs UNICEF Cards to Deal 
Kids a New Hand, Denise Wilson—Dec, p.1 
Duck Carver Finds Pleasure With Profit, Weldon 

Burge—Dec, p.25 


PUBLICITY/PROMOTION 


The Six Secrets of Successful Advertising: Who, 
What, Why, Where, When and How, Jack 
Petree—Mar, p.21 

Some Tips on Mining the Goldfields of Free 
Publicity, Tom Richards—Jun, p.6 

Why Some Events Don’t Get Media Publicity, 
Paula Gustafson—Jun, p.6 


A Nose for News Can Put Your Name in 
Headlines Every Month, Ellen Macintosh—Oct, 
ps8 

How to Write a Press Release That Stands a 
Chance of Being Published, Michaei Scott— 
Nov, p.24 


Desktop Publishing Makes Newsletters a 
Valuable, Low-Cost Marketing Tool, Laurie 
Rosen—Nov, p.25 

Craft Videos Will Flop If They’re Not Produced 
Carefully and Professionally, Nancy Smeltzer— 
Dec, p.7 

Statewide Celebration Puts Focus on Maine Crafts 
Month—Dec, p.12 

Invest in Your Future Now by Designing a 
Timeless Brochure, Gale Nehrig—Dec, p.13 


RETAILING 


Retailers Use Color, Layout, Islands to Promote 
In-Store Profits, Antonio F. Torrice—Jan, p8 
Sales Aids Help Stores Sell Your Work, Melvin 


. . and a Whole Lot More, Kay 

Johnson—Jul, p.20 

Computerized Inventory System Cuts Headaches 
for Craft Store, Florence Rosenstock—Sep, p.1 

A Few Precautions at the Cash Register Can 
Reduce Check and Credit Card Losses, Nolan 
Angium—Sep, p.11 

The Pluses and Minuses of Opening Your Own 
Retail Shop, Melvin D. Rowe—Oct, p.1 

New Vermont Gallery Mixes Retail Prices With 
Wholesale Atmosphere, Denise Wilson—Oct, 
p.17 

CrossHarris Fine Crafts: New York Fine Crafts 
Gallery Emerges as a Sophisticated Resource 
for Designer Accessories, Betty Vera—Oct/In- 
teriors, p.22 

del Mano Galleries: Los Angeles Galleries Pledge 
Allegiance to Crafts, Pauline B. Rogers—Oct/In- 
teriors, p.25 

Cyrna International: Chicago Showroom Gives 
Buyers an Education in Crafts, Elaine 
Mai Interiors, p.43 

Learn the Language of Retail Space Before 
Searching for a Storefront, Melvin Rowe—Nov, 
p.7 

Choose Right Store Location to Unlock the Door 
to Success, Melvin Rowe—Dec, p9 


SHOWS/FAIRS 


Toronto’s Harbourfront Features Craft Studios, 
Shops, and Annual Fair That Attracts 100,000, 
Anna Kohn—Jan, p.16 

Jurors Up Against the Wall, Who's the Fairest of 
Them All?, Yvonne Arritt—Feb, p.25 

An Ounce of Prevention Can Foil Thieves, John 
C. Reiger—Jun, p.37 

Choosing the Best Is No Easy Task for a Slide 
Jury, Sue Chastain—Nov, p.14 


TAXES 


Freelance Art: For Fun or Profit? Profits Yield 
More Tax Deductions, Douglas Burack and 
Theodore Striggles—Feb, p.1 

Am | Paranoid, or Is the New Tax Law a Vicious 
Plot Against Artists?, Faye Cardiste—Mar, p.22 

New Tax Capitalization Rules Can Hit Craftspeo- 
ple Where It Hurts, Daniel Abraham—Apr, p.17 

Doubtful Deductions Will Make a Creative Life im- 
possible Under New Tax Capitalization Rules, 
Leonard DuBoff—Jun, p.19 

Hiding Income May Be Far More Costly Than Pay- 
ing the Taxes, Leonard D. DuBoff—Jul, p.3 

Artists Near Victory on Tax Exemption; Craftspeo- 
ple Lagged, May Be Left Out, Daniel Abraham 
—Sep, p.1 

The Taxing Question About Incorporating, 
Leonard D. DuBoff—Sep, p.7 

Reduce the Bite of Annual Income Taxes by Im- 
plementing Everyday Tax Planning, Mark E. 
Battersby—Sep, p.10 


ry ROPE ETE 


Craft Videos Need a Professioiial Touch 


continued from page 7 
the ability to organize ideas into useful 
segments. 

Mastelli said that one problem many 
people face when being photographed 
is the ability to come across as warm 
and friendly when all that’s facing them 
is a cold camera lens. Those who are 
successful at conveying warmth to un- 
seen viewers are those who are able to 
project their ideas easily. Mastelli lik- 
ened performing in front of a camera to 
talking on the telephone. Most people 
can put empathy and warmth in their 
voices for someone on the other end of 
a phone, even though there’s no one 
there to see. 

On the camera-end of a successful 
video, the person shooting should be 
sympathetic to the craft. Mastelli said, 
“The camera has to be more intelligent 
and has to choose what you will see’ 
If the person on the camera just runs 
the camera, while the person being 
filmed calls the shots, as often happens 
with some craft videos, then the finished 
product suffers. 

Of the many jobs that a director must 
do, one important task is to remind the 
craftspersor. where he was when the ac- 
tion stopped. Another job of a good di- 
rector is to try and see the video through 
the eyes of the future viewer. Mastelli 
stops the progress of a shooting in order 
to ask the craftsperson why a particular 
tool is needed, or why a certain techni- 
que has to be done that way. These off- 
camera questions posed by the director 
allow the on-camera craftsperson to in- 
terject phrases such as, “(you may won- 
der why I’m doing it this way;’ and then 
answer the question. Ideally, Mastelli 
likes to sit in first on a workshop or a 
demonstration given by the artist in 


Furniture Fair Gets Extra 


Day, Benefits AIDS Fight 


The International Contemporary Fur- 
niture Fair will add an extra day to its 
May 21-23 schedule, George Little Man- 
agement announced. The show will be 
open to the public on May 24 at the 
Jacob K. Javits Convention Center in 
New York City. Proceeds from admis- 
sion fees will be donated to Design In- 
dustries Foundation for AIDS (DIFFA), 
which raises funds and awards grants 
to AIDS-related projects and organiza- 
tions nationwide. 

Exhibits at the International Contem- 
porary Furniture Fair will include one- 
of-a-kind art furniture, production fur- 
niture, lighting, wallcoverings, and floor- 
coverings. Details are available from 
George Little Management, Inc., Two 
Park Avenue, Suite 1100, New York, NY 
10016 (212-686-6070). 


KD Kanopy 
ALL WEATHER PROTECTION PLUS 


The KD is fast to set-up, 
compact in storage, durable, 
portable and free standing. 


We stock most sizes for fast UPS delivery and 
pay commissions on your referrals. 


IF YOU HAVE A KD KANOPY, 


We stock the “KD Carry Bag,” sides, and 
extra tops to give you another color. 


FOR FREE INFORMATION. 


Cali 205-951-2755 or Write: JOHN MEE, 
PO. Box 11220, Birmingham, Al. (35202) 


order to get a feel for his or her work- 
ing style. 

Not every craft translates well into 
video, Mastelli said. The most successful 
ones involve action and movement. 
Woodturning is a good candidate for 
video with its multiplicity of movements. 
Crafts that involve assembly of parts and 
seeing where one part fits into the 
whole make for interesting videos, so 
garment construction or basketry would 
be a good choice. 

Incremental crafts, such as knitting, 
would not be good candidates, he felt, 
as there wasn’t much action involved. 
Suprisingly enough, pottery was another 
craft that Mastelli felt was not a good 
choice for video productions. While he 
acknowledged that watching someone 
throw a pot can be fascinating, not 
much information on how to throw a 


pot yourself is conveyed by the move- 
ments of the craftsperson. 


Expanding Markets 

Taunton Press has had to work at ex- 
panding the markets for its videos, as 
anyone does with a new product. The 
built-in audience from their magazines 
has accounted for the majority of their 
sales. But neither book stores nor video 
stores are very enthusiastic about carry- 
ing informational videos, and an effec- 
tive series of space ads in other maga- 
zines would be expensive. One possibility 
that Taunton Press would like to explore 
is selling their tapes to libraries and 
schools. 

As for trends in the video market, 
Mastelli felt that there will be more and 
more print and video combinations. 
Booklets are being packaged with the 
tapes more often. Since video is a linear 
medium, you must run through a large 
amount of tape to get to the particular 
section of the tape that you want to 
review. A booklet can list the different 
sections of the video with their corre- 
sponding counter numbers to make lo- 
cating a segment easier, and it can serve 
as quick reference to remind you of 
what was on the tape. Philosophical 
issues can also be included in a booklet, 
along with a broad outline of the whole 
work which would be boring to see on 


tape. 


Since 1969 
FABRIC Fast Service 
Silk Discount Prices 


Silk Scarves 
Cotton-Fabric 
Garments for dyeing 


FREE CATALOG 


Call Toll Free (800) 542-5227 
in Calif. call (415) 456-7657 


DHARMA TRADING CO. 
Box 916, San Rafael, CA 94915 


Since the selling prices of craft videos 
ranges roughly between $15 and $40, 
Mastelli feels they compare favorably 
with workshop prices. He quickly goes 
on to stress that in order to be a good 
seller, and to compare favorably with a 
live workshop, a video must convey an 
intense enough experience so that the 
viewer will find that developing or ex- 
panding a skill this way is as exciting as 
as a live workshop might be. 


NANCY SMELTZER is a fiber artist in Colum- 
bia, Maryland. 


Twelve Times 


continued from page 1 


bring the news to our readers every 
month, even during the summer,’ 
Copeland said. He added that the 
strengthening of the paper’s staff will 
allow The Crafts Report to provide this 
improved service to its readers on a 
monthly basis from now on. 

The subscription price will be ad- 
justed to $19.25 a year ($35.50 for two 
years) to reflect the proportionate cost 
of delivering a twelfth issue and to par- 
tially offset the recent increase in postal 
rates, Copeland explained. All subscrip- 
tions that are renewed before the end of 
December will be honored at the old 
rate of $17.50 a year or $32.50 for two 


years. 
SOLID OAK 
SHOW CHAIR 


30” SEAT HEIGHT JOINED WITH 
STAINLESS STEEL HARDWARE 
WEATHER RESISTANT 
PADDED SLING ¢ FOLDS FLAT 


Solid Oak Show Chair 
$90.00 ea _ 
2 for $40.00 ___ 
Colors Available (circle one): 
Royal Blue Camel Grey 
Navy Brown Mauve 


CA residents + 6% sales tax 


SHIPPING in California $500 ea.__ 
Outside California $10.00 ea.__ 


Total 


We accept VISA, M/C, Check or 
Money Order. Sony, No CODs. 


Name 

Address 

City 

State__ 

Card # 

Expiration Date 
Satisfaction Guaranteed - Ask a 


craftsperson who owns one! 
CHAIR DESIGN A REGISTERED TRADEMARK 


PACIFIC CHAIR DESIGN 


3080 McMillan Road, Dept. CR 
San Luis Obispo, CA 93401 


(805) 544-6829 
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